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CASE STUDY: WEBARCLIGHT
OFFICIAL PORTAL

Architecting a Digital Transformation Hub for Global Innovation

Live Platform: https://www.webarclight.com/

Project Timeline: Executed over a strategic 18-week development lifecycle, evolving from a brand
concept to a high-performance corporate flagship portal.

Project v Services v Careers Aboutus v Products v

From Idea to Launch — We Build the
Tech Behind Your Business

Have an idea but not sure how to turn it into a website, app, or software? WebArclight
helps founders and startups plan, build, and launch scalable digital products.

Get a Free Idea & Tech Consultation —;

WEBARCLIGHT

1. PROJECT OVERVIEW & CORE PHILOSOPHY

The WebArclight Official Portal is the digital flagship of our agency. It serves as a
comprehensive "Innovation Hub" that showcases our multi-disciplinary expertise in web
development, mobile apps, and digital strategy.

The core philosophy behind this project was ""Engineering Trust through Transparency."
We designed the portal to act as a living testament to our capabilities, providing potential
clients with a transparent look into our methodology, our extensive portfolio, and our
commitment to high-end engineering standards.


https://www.webarclight.com/
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2. THE STRATEGIC VISION (The "ldea')

The vision for the portal was to create more than just a corporate website; it was to build a
Lead-Generation Engine that resonates with global startups and enterprises. Our strategic
response focused on:

e Narrative Branding: Telling the story of WebArclight through data-driven results
and visual excellence.

e Service Granularity: Breaking down complex tech-stacks into understandable
solutions for diverse industries.

o Conversion Architecture: Ensuring that every user journey—from the homepage to
the service pages—culminates in a strategic call-to-action (CTA).

3. THE STRATEGIC SQUAD (Meet the Team)

e Muskan Gupta | HR & Talent Acquisition: > Muskan led the resource allocation
and team alignment for this project. Her focus was on ensuring that the right
specialized talent was onboarded to meet the project's unique technical and visual
demands, maintaining a high standard of professional synergy throughout the
lifecycle.

« Harshit Mittal | Project Manager & Strategic Oversight: > Harshit provided the
end-to-end strategic roadmap and management for this project. He served as the
primary bridge between the client's vision and the technical execution, ensuring that
all milestones were met within the strict timeline while maintaining elite quality
control.

This project required a massive collaborative effort, balancing backend stability with the
highest standards of frontend design.

e Mayank Chandel | Project Overwatch & Backend Architect:

Mayank spearheaded the entire structural development. As the "Overwatch,"”
he ensured the PHP-based backend logic remained secure and scalable while
supervising the seamless integration of dynamic components.

e Naitik, Anshul, Ashish Rauthan, Vivek & Aditya Sharma | Frontend
Engineering Team:

This elite squad was responsible for the visual translation of the WebArclight
brand. They focused on custom UI/UX development, responsive layouts, and
the complex integration of interactive elements to ensure a premium user
experience.
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4. TECHNICAL STACK & RATIONALE

We utilized a reliable and high-performance stack to ensure the agency's portal remains fast,
secure, and easy to update:

e Frontend Technologies: HTML5, CSS3, and JavaScript (ES6+). Used to create a
pixel-perfect, responsive interface with smooth transitions and animations.

o Backend Architecture: PHP (Hypertext Preprocessor). Chosen for its efficiency in
handling dynamic service modules and contact management systems.

« Content Strategy: Optimized assets and minified code to ensure the agency's portal
achieves a high performance score across all global regions.

5. CORE MODULES & INNOVATIVE FEATURES

A. Multi-Dimensional Portfolio Showcase An interactive section designed to filter and
display 200+ projects across various domains (Health-Tech, FinTech, EdTech), allowing
users to witness our versatility in real-time.

B. Comprehensive Service Architecture A deeply categorized navigation system that
details our expertise in Webflow, WordPress, Custom Apps, and Al-integrations, providing a
complete roadmap for potential partners.

C. Lead-Capture Ecosystem Integrated PHP-driven forms and CRM hooks designed to
capture high-intent inquiries while ensuring the security of user data.

6. MAJOR TECHNICAL HURDLES & OVERCOMING THE ODDS

« Content Curation Bottleneck: Sourcing and articulating the right content for a brand
that does "everything" was a significant hurdle. We spent weeks refining the copy to
ensure it was professional yet approachable.

o Visual Hierarchy & Banner Placement: Deciding where to place visual "hooks"
(banners and hero images) to guide the user's eye without overwhelming them with
information.

/. DEVELOPER DEEP-DIVE: CRITICAL ISSUES ENCOUNTERED

Building the agency's primary digital asset required solving fundamental branding and design
complexities:

A. Brand Identity & Logo Finalization
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The Challenge: The team faced a significant delay in finalizing the Logo. As an
agency website, the logo had to represent the perfect blend of "Light" (Inspiration)
and "Arclight™ (Precision).

The Solution: Multiple design sprints were conducted. The final logo was optimized
for high-resolution displays and integrated into the header using SVG for zero-latency
rendering.

B. Header & Footer Design Complexity

The Challenge: The Header had to handle a massive amount of links (Services,
Projects, Careers) without looking cluttered. Simultaneously, the Footer needed to
house critical data like office locations and social links.

The Solution: Naitik and the frontend team developed a Mega-Menu Architecture.
This allowed for a clean header that expands into a detailed navigation hub only when
triggered, maintaining a minimalist look.

C. Visual Narrative & Banner Strategy

The Challenge: There was intense discussion on which images and banners would
best represent the company's "Vibe." Selecting the right hero banners for the
homepage was critical for first impressions.

The Solution: Mayank and the design team implemented a Strategic Visual
Hierarchy. We used high-contrast banners and placed them at key "decision points"
on the page to maintain user engagement throughout the scroll.

D. Theme Integration & Structural Conflicts

The Challenge: Integrating the custom PHP logic into the chosen theme architecture
often led to styling conflicts and layout breaks.

The Solution: Anshul, Ashish, and Vivek meticulously refactored the CSS/JS files,
creating a custom stylesheet that overrode theme limitations, ensuring the site
remained cohesive and "on-brand."

E. Content & Media Sourcing

The Challenge: Finding high-quality, relevant images that didn't feel like "generic
stock photos" was time-consuming.

The Solution: Aditya and the team worked on creating custom graphics and selecting
curated media assets that specifically reflected our local and global project presence.

8. IMPACT & SUCCESS METRICS

Global Brand Establishment: Successfully launched as the central hub for all
WebArclight international operations.

Optimized User Experience: Achieved a 30% increase in user session duration
through improved navigation and visual storytelling.

Stable Lead Flow: The new portal has significantly increased the quality of organic
inquiries through its optimized inquiry modules.
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9. CLIENT & PARTNER FEEDBACK

"Our official website is now a true reflection of who we are. The team managed to overcome
branding hurdles to deliver a portal that is both technically robust and visually stunning. It is
the perfect gateway for our global clients.” — Management, WebArclight



